Advertising That Motivates Behavior
Change in the Asian American
Market




About APARTNERSHIP

» Full-service, Asian-American market advertising agency founded 1998
* New York-based, independent, minority small business
» History of client work in multicultural health marketing including CDC VERB,

CDC TIPS, CDPH Tobacco Control, Asian Smokers’ Quitline, Hepatitis B
awareness:; Private Health Plans and more

» Mission is to help Asian Americans access and enjoy products and services
no matter cultural or linguistic factors




Asian American Population Growth

At approximately 18 million, Asian Americans represent the fastest growing ethnic segment in the U.S.
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Population Growth Is Being Driven Recent Immigration

Immigrants arniving in the past 5 years
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Asians Projected To Become Largest Immigrant Group

% among U S. foreign-born population
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Asians Americans: A Diverse Group

Culturally and linguistically diverse. 90% are of 6 segments.
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EAST ASIAN

China (PRC)
Taiwan (ROC)
Korea

Japan

SOUTHEAST ASIAN

Philippines, Viethnam
Thailand, Cambodia,
Myanmar (Burma),
Singapore

India, Nepal,
Bangladesh, Bhutan,
Maldives, Pakistan



Asian American Generational Portrait

Younger Asian Americans tend to be U.S. Born;
Older Asian Segments tend to be immigrants
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Language Preference By Generation

U.S. Born vs. Foreign Born

®English Only ™ Another Language
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CULTURAL CONSIDERATIONS




Food
Flags Festivals
Fashion Holidays Music
Performances Dances Games
Arts & Crafts Literature Language

Communications Styles and Rules:

Raising Children Decision-Malking



Motivations For U.S. Asian Immigration

Most important reasons given for immigration among four largest Asian communities
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Life Goals and Priorities: Asian Americans vs. General U.S.
% saying each is “one of the most important things” in their lives

o
Being a good parent 67%
_ : 54%
Having a successful marriage t
o
Owning a home 32%
_ _ 28%
Helping others in need m
o [ | i [ |
Being successful, high paying career F 27% U.S. Asians General U.S.

20%

Having lots of free time

Source: 2012 Pew Research Center, Asian American Survey



CREATIVE APPROACHES




Home Country Influences On Tobacco Use

« Lagging legislation and pro-health initiatives to curb tobacco use; No
Master Settlement

» Cultural predisposition and social attitudes to smoking

» Impacts of tobacco portrayal in popular culture

» High prevalence and accessibility

— China consumes 30% of world cigarettes; 70% of all adult males
— 6 of top 10 cigarette consuming countries are Asian

Big Tobacco influences

— Marketing and promotion

— Low cost

— Etc.
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Motivating Behavior Change

Strike a deep emotional chord that changes Asian apathy and social
norms towards smoking, by driving change in 3 places:

1. Ambivalent perception towards Tobacco Industry influences (CPTI)

2. Cessation — Smoking only harms the smoker; Death vs. living with
the health effects

3. Peril of secondhand smoke — consider those around you

....without stigmatizing the smoker
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Deadliest

CPTI - California Tobacco Control




Your Child Needs You
More Than You Need a Cigarette

Cessation - California Tobacco Control
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Cereal

SHS - California Tobacco Control
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Asian Smokers’ Quitline Print

Chinese Korean Viethamese
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Online

Helpline Landing Page - “Untied™ Simplified Chinese
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Shadow

NYU Hepatitis B Free CEED




THANK YOU

Edward Chang
VP/Group Account Director
212-685-7125
echang@apartnership.com
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