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PRESENTATION TAKEAWAYS

Knowledge

Gain an understanding of the
current vaccination landscape
(coverage levels, awareness) and
why there is a need to step-up
education efforts

ools

Recognize the role of the
pharmacy and the pharmacist in
patient engagement and
immunization access. Learn about
efforts currently underway.

Case Study

See how three different
vaccination categories
leveraged pharmacy-based
marketing to raise awareness
and achieve measurable results.



KNOWLEDGE



QUIZ

At what age should adults start getting a 6 0
shingles vaccine?

How many doses of HPV vaccine are 3
recommended for women and men over the age
of 19 who were not immunized as children?

Every 10
How often should adults receive a Tdap y
booster shot? yedrs

How often should adults get a flushot? [y e 'y year

CDC Recommended Adult Immunization Schedule - United States — 2015



CURRENT LANDSCAPE AND

OPPORTUNITY

What percent of

adults over 19 still need a 820/0
Tdap booster?

What percent of adults were  25%- the government goal is to have 90%

vaccinated for hepatitis B? of adults immunized in 2020
What percent of high-risk patients who are 19 0
through 64 received the pneumococcal vaccine? 2 O /O

94% of eligible males
and
63% of eligible females

What percentage of eligible males and females over the
age of 19 need their HPV vaccination?

What percent of patients eligible for Zostavax 0
(shingles vaccine) haven't gotten it ? 7 5 /0

Reference: Based on February 2015 CDC Study



GETTING BETTER, BUT NOT WHERE IT

SHOULD BE

v A ¢
<.> Influenza
PV

,7% of people age 6 months and older were vaccinated during the
2014-2015 flu season. This is up from the estimated 41% 5 years ago.

Reference: Drug Store News, CDC: Flu vaccination rates on the rise, 2015



WHAT THIS MEANS

There is a need to continue Most people possess only minimal
efforts to remind people that knowledge of:

they need vaccinations as adults

 What vaccines they can get
Most are aware of the importance of * When they should get vaccinations

childhood immunizations, but don’t realize - Other factors that can influence how often/which
that they need them too vaccines you should receive






THREE TOOLS

1
Healthcare 2 3

Professional The Pharmacy as
a Media Channel

P Other Media
L A PHARMACY P




THE PHARMACIST IS HIGHLY
ACCESSIBLE

Reference: -Rotholz, Mitchel C. The Role of Community Pharmacies/Pharmacists in Vaccine Delivery in the United States. American Pha

Administered at
times when a
primary care
physician would be
EVEIELE

-Johnsen, Michael. Survey: 1-in-5 Americans got their flu shots at a retail pharmacy. Drug Store News. 2013.

-McKesson Smart Retailing Rx, 2015

of all pharmacists are trained

to administer vaccines t

All 27,000 Walgreens pharmacists
are certified immunizers

/ flu shots were

' | administered at
o~ | I ~y pharmacies in the
I I I I()I | 2014-2015 flu season



IMMUNIZATION MADE CONVENIENT

Off Hours Il Weekends
(weekends, evenings, holidays) .

[ Evenings
Routine Hours
(weekdays, g amto 6 pm)

H Holidays

38% of those vaccinated during
off hours are 18-64 years old

22% are seniors

10%

Offering convenient times
outside of typical work hours

33% to be vaccinated may

57%

increase vaccination rates
and improve productivity

Reference: Goad J, Taitel MS, Fensterheim LE, Cannon AE. Vaccinations administered during off-clinic hours at a national community pharmacy: implications for increasing patient access and
convenience. Ann Fam Med 2013:11(5); 429-436.



IMMUNIZATION ACCESS NATIONWIDE

Flu vaccine
All stores (Except ND)

Pneumonia vaccine
All stores (Except ND)

Shingles vaccine
All stores (Except ND)

T-dap vaccine
All stores in 42 states

Meningitis vaccine
All stores in 41 states

I RPh authorized to provide CDC wvaccines by protocol
[ RPh authorized to provide CDC vaccines by prescnption

Bl VWalgreens does not have a pharmacy in the state

[ RPh authorized to provide select CDC-recommended
vaccines (only administer: flu, pneumonia, and/ore zoster)

JE=Japanese encephalitis.



EDUCATIONAL EFFORTS UNDERWAY

Website (immunization

waww.walgreens.com

It's Now Even Easier
to Earn More Points
Connect a davice and achieve

your goals.
See what's new »
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Shop now »

Up to 50% OFF
Vitamins
Shop now >
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Contact Lenses
Get code s

schedules and reminders)

'(Z)a!gzem avne commgg of HAPPY & AEALTHY s

Prescription | Health Info | Contact Shop PR e
Refils & Services Lenses Products i dmdnaitahaiig

-

LIS 3 4:41PM C @ © 100% 04

pharmacy ~ immunizatic e |

Pharmacy Chat

GET ANSWERS 24/7°

PHARMACY CHAT

Chat live with a pharmacy professional for quick answers
to your general health and medication questions.

Chat Now

Health answers. Now.
StO re S | g n a ge | n S | d e - Hold confidential and secure
. chat conversations with our
and outside

pharmacy team

Get FREE expert advice day or
night online or with our mobile
app

‘ Print or email chat transcripts

for reference

Frequently asked questions

In-store
radio/reminders

o000 1:38 PM ¢ @ 9 90% W

¢ Back Immunizations Close

Recommended @

Flu (Influenza)

HPV (Human Papillomavirus -
Dose #1)

Tdap (Whooping Cough)

Show Hidden (0)

Schedule Immunization




GET A SHOT. GIVE A SHOT. favashot

* In our third year of the "Get a Shot. Give
a Shot.” campaign, we are expanding our
partnership with the United Nations
Foundation to include ALL flu shots and
ALL otherimmunizations in a year-round
donation match

* Through this campaign, Walgreens has
donated over 8 million vaccines through
the United Nation’s Foundation’s
Shot@Life campaign.

Make your flu shot
make a world of difference

Your immunization helps provide a lifesaving vaccine to a child in need.

UNITED NATIONS
UNDATION

FomnJut 1, B8 0 Augeet 31, 2014, 4 m»uunmnﬁ‘ 5 4 T 04 00
oy mmm;:m wumuww:mnnm B 07 Y -

2015 Walgreen Co. All rights reserved. Confidential and proprietary information. For internal use only.




MULTIPLE MEDIA VEHICLES

PROTECT YOURSELE
PROTECT YOUR FAMILY.

EVERYONE NEEDS A FLU VACCINE.

For more information, visit

www.flu.gov o
www.cde.gov/flu

.

¢ Your risk for Shingles increases

as you getolder

Talk to your

about your risk

shinglesinfo.com
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Doctor or Pharmacist
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CASE STUDY



SHINGLES

Reference: Matched panel research conducted by Retail Intelligence, Inc. 2014-2015

Objective: Elevate
knowledge about the dangers
of whooping cough to infants
and the importance of
vaccinations. Messaging
aimed primarily at
grandparents

Interim Results:
Script Lift approximately 9%

Objective: Raise awareness

about Shingles, odds of
contracting it, and available
vaccine

Interim Results:
Script Lift approximately 5%



KEYS TO SUCCESS

I Arm people with actionable
. Reach a relevant audience information

Drive a

conversation

and follow-up

. with a
pharmacist or
other

healthcare
provider




BRINGING ITALLTOGETHER

\

A PHARMACY #

B

-
Awareness Access

Pharmacy-delivered
communications
about vaccinations
help to fill in the gap
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