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2 Today 

Healthcare education is 
readily available to patients 



3 Today 



4 So much is available 

About 116,000,000 results 
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Consumers/patients 

 Two-thirds of U.S. 
consumers leverage social 
media for their health 

So many go online  

Source: mmm-online.com; June 2015 
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Caregivers 

 39% of U.S. adults are 
caregivers and manage health 
care with the help of 
technology 

 9 out of 10 own a smartphone  

 72% gather health info online 

 46% go online for diagnosis 

So many go online  

Source: Pew Research, June 2013 



7 The challenge 

Patient education Patient engagement 
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 Research shows: 

 Patients who are more  
involved in their healthcare, 
experience better outcomes 
and lower costs 

 

Source: Health Affairs, 2013 

Insights 
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of healthcare providers said 
patient engagement is a high 
or very high priority 

Source: National eHealth Collaborative survey  
  

Insights 

53% 

But…. 
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Source: National eHealth Collaborative survey 

Insights 

said they had a very 
clearly defined patient 
engagement strategy  8% Only 
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1. $10,000 

2. $100,000 

3. $1,000,000+ 

Source: U.S. Census Bureau 2012 

Insights 

What is the lifetime value of a patient?  
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Patient engagement is 
not a one-off interaction 
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 innovative approaches that 

Must engage patients through 

 integrate data with 

 delivery of care 
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Primary Care  

Pharmaceuticals 

Payors 

Medical 
Technology 

Patients 

Health Systems 
& Hospitals  

Engage across patient continuum 



15 5Ms of Patient Engagement 

MOTIVATION: What do we need to do? 

MARKETS: Who do we need to reach? 

METHODS: How will we communicate? 

MESSAGING: What can we say?  

METRICS: How will we measure success?  

5M’s 
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Patient Engagement 
Examples 



17 Connect to HealthierTM 

Branding a Health System:  
“Connect to healthier” 

Healthier is not just about 
getting better. It’s about 
making the whole 
experience better.  
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19 Connect to HealthierTM 

Don’t just tell people to 
get healthier—engage 
them to tell you how they 
are becoming healthier. 

“We’re Healthier Here” 



20 HealtheMinder App 

Free all-in-one health 
tracking app to monitor 
well-being—weight, BMI, 
blood pressure, glucose 
levels, meds, doctor’s 
appointments, and more… 

 



21 CareConnect 

Point-of-care creative that 
engaged patients when 
they were in office to  
sign up for their EMR.   



22 Wellness at WestFarms 

Partnership between mall 
and HHC to promote 
wellness; created 
opportunities for patients 
to engage with physicians 
outside hospital.     



23 Stop the Stigma 

Used insights about 
mental illness to educate 
the public…and take 
action to change a 
devastating behavior. 



24 Beyond Advanced. 

This billboard saved a life 
or two… 



25 Play Your Hardest 

Integrated campaign to 
differentiate the 
medication and engage 
patients to request it 
over the competition. 



26 Play Your Hardest 

Integrated campaign to 
differentiate the 
medication and engage 
patients to request it 
over the competition. 
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Thank you! 
 
Reem Nouh 
SVP, Strategic Services 
860-676-2300, x116 
Reem.nouh@adamsknight.com 
 
 
Adams & Knight, Inc. 
80 Avon Meadow Lane 
Avon, CT 06001 



28 Thumbs Up. Phones down. 

To discourage distracted 
driving, and stem trauma 
visits to the ER, drivers 
were urged to take action. 


