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At the annual DTC National Advertising Awards dinner, a large contingent of industry executives

turned out to honor the winners in 11 advertising categories for their 2007 campaigns. Merck was

the night’s big winner with five first-place Gold awards, and Wyeth took home the Yahoo! Purple
Chair for Best Integrated campaign for its KnowMenopause.com program.

Delegates at the DTC National Conference voted for a
television and print ad forlGardasil (Merck) as the top
branded advertising campaigns of last year. In one of

the closest votes in the five-year history of the DTC
Perspectives Advertising Awards, the print ad for. Gardasil
narrowly edged a print ad for Vesicare (co-promoted by
GlaxoSmithKline and Astellas) in the vote by delegates at
the conference.

The winners in nine other categories were selected prior to
the conference by a panel of independent judges.

Among the other multiple winners of this year’s Ad

Awards were AstraZeneca, Bayer, Bristol-Myers Squibb,
GlaxoSmithKline, Sanofi-Aventis and Wyeth. AstraZeneca
received Gold Awards in three categories (CRM/Direct
Mail campaign, Point-of-Care and Non-Branded Web Site)
and Wyeth took home the top award in two categories (Best
Integrated and Non-Branded for its joint effort with Amgen
in rheumatoid arthritis education).

The awards were presented at the DTC National Conference
on April 17 in Washington, D.C., during a dinner sponsored
by RealAge Inc.

To ensure the independence and authority of the DTC
National Advertising Awards, a panel of judges was selected
late last year to review and score all of the entries across 11
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categories and to select the finalists for best branded print

and broadcast ads. The judges were: Angela Federici, senior
vice president, pharmaceutical practice leader, Millward
Brown; Mark Bard, president, Manhattan Research; Fariba
Zamaniyan, vice president, [AG Research; Fred Church, vice
president, health practice, Ipsos Vantis; Lee Weinblatt, chief
executive, The PreTesting Company; Phil Sawyer, senior vice
president, Starch/GfK Custom Research North America, and

Joan Connors, vice president, marketing communications, A
Harris Interactive. il
g

The DTC National Advertising Awards are intended to
recognize the marketing teams that develop insighttul

and impactful communication programs that are within
regulatory guidelines. “These awards were designed to
recognize communication excellence in a field with multiple
constituencies, varying needs and significant communication
challenges,” explained Bob Ehrlich, chief executive of DTC
Perspectives Inc.

DTC Perspectives, in association with sponsor RealAge,
congratulates the winners of this year’s DTC National
Advertising Awards. This year’s winners — Gold, Silver and
Bronze — are profiled on the following pages. (Note: The
agency and brand team names were submitted to DTC
with their initial entry to the Advertising Awards. Some job
responsibilities may have changed.)

Best Branded TV Campaign

Campaign Title: One Less

Merck / Gardasil

Babak Bazmi, director, marketing communications; Karen
Lindquist, marketing director; Joseph McLane, senior marketing
manager; Graham Goodrich, promotion manager.

DDB New York: Creative Team — Janet Guillet, creative
director; Tom McDonnell, associate creative director; Howard
Finkelstein, copywriter; Bonnie Lutz, art director; Account Team
— Ellen Fields, worldwide account director; Julie Lister, account
director; Jennifer Pearse-Haran, management supervisor; Other
Contributors — Deb Piaseczynski, management supervisor;
*Samantha Podos, account executive; Jennifer Gilbert, assistant
account executive.

Campaign Title: Depression Hurts

Eli Lilly & Co. / Cymbalta

Stacy Miller, DTC marketing manager; Cynthia Cardona,
associate marketing consultant; Monica Linde, associate
marketing consultant; Paula Garrett, director of consumer
marketing; Joe Holman, manager of advertising and media
services; David Huang, senior marketing associate; Julie Currise,
senior DTC media associate; Amanda Kleiman, senior DTC
media associate.

DraftFCB: Creative Team — Amelia R osner, senior vice
president, creative director; Cynthia Rothbard, senior vice
president, creative director; Account Team — Joan Zulawski,
senior vice president GMD); Lisa Slater, account director;
Sagarika Batra, account executive.

Campaign Title: Beyond Birth Control
Bayer / Yaz
Samuel Trujillo, Heidemarie Schnell.

Young & Rubicam: Creative Team — Richard Butt, Joyce
Pedretti, Tina Geysel; Account Team — Justin Finn, John
Gregory; Other Contributors — Belle Frank, Lynn Fisher.
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Best CRM/Direct Mail Campaign

o

Campaign Title: “Asthma Kid Care”

AstraZeneca / Pulmicort Respules

Jeff Swalley, brand director consumer/HCP; Abid Rahman,
consumer brand leader; Pam Appelbaum, promotions manager.

Saatchi & Saatchi Consumer Health + Wellness: Creative Team
— Rob Resnick, vice president, group copy supervisor; Jacqi
Berman, vice president copy supervisor; Barbara Simon, vice
president art supervisor; Account Team — Julie Spoleti, executive
vice president director of CRM operations; Corin Barnett,
account director; Marie Brogdon, senior account executive;
Other Contributors — Jeff Schwarz, vice president, CRM
‘operations and analysis; Marcia Gold, senior vice president,
strategic planner; Severine Licodia, strategic planner.

Campaign Title: The COREG CR Migration
Initiative

GlaxoSmithKline / Coreg CR

Dave Douglas, product manager; Jim Citro, senior product
manager; Bill Meisle, integrated marketing and media solutions;
Mary Sotrihos, product director.

Targetbase: Creative Team — Julie Petroski, creative director, Ward
Starrett, art director; Michael Streiter, writer; Account team

— Clare Johnson, account director; Laurie Muschick, account
supervisor; Sarra Rogg, account executive; Other contributors —
Tom McCaully, strategist; Brian Kaiser, strategist; Kim Gannon,
project manager.

Campaign Title: Vantage Program

GlaxoSmithKline and Astellas / VESIcare

GlaxoSmithKline: Jennifer Shallow, senior product manager;
Glenna McGraw, integrated marketing and media solutions.

Astellas: Kevin Kiely, associate product director, urology.

Targetbase: Creative team — Becky Moore, group creative
director / art director; Martin Moore, copyeditor; Kim Gannon,
creative project manager, Account team — Karen Johnson,
account director; Jill Heyman, account supervisor; llene Harper,
solutions director.
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Congratulations to the winners of the
DTC National Best CRM/Direct Mail Campaign:

COREG CR: Silver Award (
VESIcare: Bronze Award

And to 4 of the 2008 top DTC marketers of the year:

* Hans Airee, Product Director, Boniva Marketing

¢ Tom Connolly, Product Director, Levitra Marketing
¢ Mike Derkacz, Executive Director, Cervical Cancer Vaccines
¢ Nicole Naumoff, Product Director, Levitra Marketing

The culmination of great people and inspirational work, this year has been
rewarding—in more ways than one. Thank you for making us a part of it.

) > %ﬁ%(}lamimlthmme .-@. targEtbaSE'

XACTpatient.com



Best Branded Print Campaign
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Campaign Title: One Less

Merck / Gardasil

Babak Bazmi, franchise leader, global marketing
communications; Karen Lindquist, marketing director; Joseph
McLane, senior marketing manager; Graham Goodrich,
promotion manager.

DDB New York: Creative Team — Janet Guillet, creative
director; Tom McDonnell, associate creative director; Howard
Finkelstein, copywriter; Bonnie Lutz, art director; Account Team
— Ellen Fields, worldwide account director; Julie Lister, account
director; Jennifer Pearse-Haran, management supervisor; Other
Contributors — Deb Piaseczynski, management supervisor;
Samantha Podos, account executive; Jennifer Gilbert, assistant
account executive.

Campaign Title: VESIcare Pipe People
Campaign

GlaxoSmithKline and Astellas Pharma US / VESIcare
Jennifer Shallow, Kevin Kiely.

Euro RSCG Tonic: Creative Team — Matt Sherring, Rob
Luehrs, Bill Previdi; Account Team — Paul Klein, Suzanne
Winkelman, Susan Maserjian; Other Contributors — Phil
Silvestri, Rich Roth, Annie Loring.

Campaign Title: Beyond Birth Control
Bayer / Yaz
Samuel Trujillo, Heidemarie Schnell.

Young & Rubicam: Creative Team — Richard Butt, Joyce
Pedretti, Tina Geysel; Account Team — Justin Finn, John
Gregory; Other Contributors — Belle Frank, Lynn Fisher.
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Best Digital Media Campaign

Campaign Title: “Take a Step Against
Cervical Cancer”

Merck & Co. / Gardasil

Joe McLane, senior marketing manager; Graham Goodrich,
promotion manager; Martin Kovach, creative manager.

Rapp Collins Worldwide: Creative Team — Ilene Malakoft, vice
president, group creative director; Michael Corrigan, senior

art director; Rian Mollen, senior copywriter; Account Team —
Allison Novasel, senior vice president, group account director;
Jason Barone, account supervisor; Adam Snyder, account
executive / junior strategist; Justin Kroesser, assistant

‘account executive.

DraftFCB: DraftFCB Online Team.

Campaign Title: FluFlix Vaccine
Awareness Contest

Novartis Vaccines / Fluvirin

Marie Silver, product manager; Tom Gibbs, senior director of
marketing.

Cadient Group: Creative Team — Erik Sonlin, associate creative
director; John Politowski, media production designer; Account
Team — Geoft McCleary, senior marketing strategist; Marisa
McGettigan, account manager; Sally Reed, manager, project
management; Other contributors — Dan Jacquemin, technical
lead; ©Omar Touri, software engineer; Tim Nelson, manager,
digital media.

Campaign Title: “Cheryl Ladd”

Wyeth / KnowMenopause.com

Julie Holcombe, product director; David Dubinski, product
manager.

Avenue A |. Razorfish: Creative Team — Eric Zerbe, senior
copywriter; Kirsten Flegler, senior art director; Chris Reif,
associate creative director; Account Team — Jill Reiner, assistant
account manager; Sadie Tettemer, senior account manager; Maia
Dunkel, senior account director; Other contributors — Brett
Harned, project manager; Raquel Coates, business analyst;
Amber Siepel, associate media planner.
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Best Non-Branded Campaign

Campaign Title: “Life Less Interrupted”

Amgen and Wyeth / Rheumatoid Arthritis

Joe Shields, product director, Enbrel consumer; Chuck Heinz,
senior product manager; Natalie Rettinger, product manager;
Laura Sullivan, lead insights analyst.

DraftFCB: Creative Team — Augé Reichenberg, executive

vice president, group creative director; Ray Behar, senior vice
president, creative director; Tom McLoughlin, vice president,
senior copywriter; Account Team — Michael Rutstein, executive
vice president, healthcare practice; Nanci Silverman, senior vice
president, group management director; Jennifer Cohen, vice
president, management director.

Campaign Title: “Real Talk”

Bristol-Myers Squibb and Sanofi Pharmaceutical Partnership /
PA.D.

Bristol-Myers Squibb: Ingrid Nagy, director Plavix consumer
marketing; Denise Dalton; senior product manager Plavix consumer
marketing; Sanofi-Aventis: Regina Shanklin, senior director,
marketing, Plavix; Ed Banfe, senior manager, marketing, Plavix.

MRM Gillespie: Creative Team — Richard Eber, chief creative
officer; Lydia Malcolm, senior vice president, group creative
director; Michael Ferguson, vice president, broadcast producer;
Mark-R escigno, senior art director;Victoria Arlia, senior copywriter;
Account Team — Martin O’Brien, executive vice president; John
O’Brien, senior vice president, group account director; Michael
Price, account supervisor; Casey Norman, account executive; Other
Contributors — Deborah Newkerk, consultant.

Campaign Title: “Moving Forward”

Bristol-Myers Squibb and Otsuka American Pharmaceuticals /
Bipolar Disorder

Bristol-Myers Squibb: Cheryl Fassak, senior director neuroscience
marketing; Melissa Bojorquez, senior product manager
neuroscience marketing; Otsuka American Pharmaceuticals: Tanya
Ivanov, product manager neuroscience marketing.

RTC Relationship Marketing: Creative Team — Robert Ulliman,
senior vice president creafive director; Jennifer Willson, copywriter;
Kanya Mekaroonreung, art director; Sandy Mislang, director of
broadcast production; Account Team — Alexandra Beneville, vice
president / account director; Carrie Pais, account supervisor; Violet
Kabaso, account executive; Pennino Productions: Lana Pennino,
broadcast producer; Media-C: Patricia Cook, broadcast producer.
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Campaign Title: KnowMenopause.com

Wyeth/ KnowMenopause.com

John Donnelly, product director; Julie Holcombe, product
director; Dave Dubinski, product manager.

Ogilvy Healthworld: Creative Team — Martine Beudert,
executive vice president, creative director; Roger Bertuzzi,
associate creative director; Patric Lawson, vice president
copy supervisor; Account Team — Christine Clark, executive
vice president, managing director; Caren Dranoff, vice
president, group account supervisor; Matt Hartney, vice
president group account supervisor; Other Contributors —
Cindy Leibowitz, producer.

Campaign Title: “Everyday Things”
Bristol-Myers Squibb / Orencia

Marci Hanlon, director, consumer marketing; Michele Meyer,
senior product manager, consumer marketing; Thalia Mingo,
product manager, consumer marketing.

MRM Gillespie: Creative Team — Richard Eber, chief creativity
officer; Alisa Wiggins, associate creative director; Bob Lebron,
associate creative director; Lydia Malcom, senior vice president
group creative director; Jenny Raybould, executive creative
director; Account Team — Martin O’Brien, executive vice
president; Patti Habig, senior vice president, group account
director; Kate Sielski, account supervisor.

G2 Direct & Digital: Creative Team — Bryan Gafhin, vice
president, group creative director; Heidi Waldusky, vice president,
associate creative director; John Chan, senior art director;
Account Team — John Hamilton, vice president, group account
director; Aimee Soto, vice president, account director; Dave
Brennan, account supervisor.

Campaign Title: “Pipe People”
GlaxoSmithKline and Astellas Pharma US / VESIcare

Jennifer Shallow, senior product manager; Kevin Kiely, associate
product director, urology.

Euro RSCG Tonic: Creative Team — Matt Sherring, Rob
Luehrs, Bill Previdi; Account Team — Paul Klein, Suzanne
Winkelman, Susan Maserjian; Other Contributors — Phil
Silvestri, Rich Roth, Annie Loring.

Best Integrated Campaign
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Best Multi-Cultural Campaign

Campaign Title: “Una Menos”

Merck & Co. / Gardasil

fim

CFT N

Larry Smith, marketing director; Babak Bazmi, senior director,
marketing communications; Joe McLane, senior manager,
marketing communications; Graham Goodrich, promotion
manager; Marty Kovach, creative director.

Prime Access Inc.: Creative Team — Lorainne Popper-McNeill,
vice president executive creative director; Migdalia Colon,
creative director — copy; Andres Zamudio, creative director —
art; Loly McIndoe, Senior broadcast producer; Account Team

— Desmond Yuen, account director; Laura Torres, account
‘manager; Terrie Cammarata, senior account executive; Other
contributors — Sharman Davis, media director; Howard Buford,
president and chief executive.

Campaign: “Where do you want to be?”

Bayer / Mirena

Samuel Trujillo, Heidemarie Schnell.

Young & Rubicam: Creative Team — Joyce Pedretti, Tina Geysel;
Account Team — John Morris, Justin Finn; Other contributors —
Belle Frank, Lynn Fisher.

Campaign Title: “Tu Crestor”

AstraZeneca / Crestor

Sheri Stump, brand director;Vic Noble, brand leader; Leslie
Schaefer, e-promotions manager.

Digitas Health: Creative Team — Ben Mallory, creative
director; Andy Saucier, senior writer; Account Team — Helene
Roper, senior account manager; Other contributors — Anil
Varma, technology director; Brendan Gallagher, vice president
user experience.
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Best Medical Device, Test or Operating Procedure

Campaign Title: “Blue Ladies”

Zimmer / Zimmer Gender Solutions Knee

James Schwartz, director, global marketing communications; lan
Dawson, director, U.S. knee marketing; Sheryl Conley, president,
global products group and chief marketing officer.

AbelsonTaylor: Creative Team — Angela Lustig, vice-president,
creative director; Scott Hansen, vice-president, creative group
director; Andy McAfee, associate creative director — copy;

Noah Lowenthal, associate creative director — art; Account
Team — David Levin, account director; Holly Wright,

account supervisor; Libby Taranta, account executive; Other
*‘Contributors — Dale Taylor, president and chief executive;
Stephen Neale, senior vice president, executive creative director;
Eric Pernod, senior art director.

Campaign Title: Saratoga Hospital
Saratoga Hospital / Hip Surgery & Regional Therapy
Jerry Lee

Palio: Creative Team — Marty Hardin, Howard Margulies;
Account Team — Sarah Kays; Other Contributors — Tim
Roberts, Nora Kiernan.

Campaign Title: “Voices of MammoSite”
Hologic / MammoSite 5 Day Targeted Radiation Therapy

Mary Pietrowski, director / marketing; Paul Sommer,
marketing manager.

Diceicco Battista Communications: Creative Team — Carol
Corbett, vice president creative director; Account Team —
Mike Diccicco, president; Jamie Gray, program coordinator;
Motivation Mechanics: Kate Maguire; D&D Interactive: David
Sonn; Greater Than One: Amanda Powers
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Best Point-of-Care Campaign Best Non-Branded Website

Campaign: AKC In-office Program Web site: www.UsAgainstAthero.com

AstraZeneca / Pulmicort Respules AstraZeneca / Atherosclerosis
Jeff Swalley, brand director consumer/HCP; Abid Rahman, Sheri Stump, brand director;Vic Noble, brand leader; Leslie
consumer brand leader; Annmarie Douglas, senior promotions Schaefer, e-promotions manager.
manager professional; Maggie Finkbiner, senior promotions
manager professional.

Digitas Health: Creative Team — Mark Nolan, senior vice

president / group creative director; Benjamin Mallory, creative
Saatchi & Saatchi Consumer Health + Wellness: Creative Team director; Jeremy Kuhar, copy supervisor; Account Team — Jenny
— Rob Resnick, vice president, group copy supervisor; Rob Streets, account director; Melissa Sirignano, account manager;
Schnabel, art director; Seth Hill, junior copywriter; Account Other Contributors — Anil Varma, technology director; Jeff
Team — Julie Spoleti}executive vice president of CRM operations; Manion, vice president business strategy.
Corin Barnett, account director; Marie Brogdon, senior account
“executive; Other contributors — Marcia Gold, senior vice president, 4
strategic planner; Severine Licodia, strategic planner.
Medicus: Account Team — Adrian Sansone, senior vice
president group account director; Tracey Aurich, vice
president account director.

A Web site: www.CCFacts.com

Triple Threat Communications: Jill Mennenga.

P | Campaign: “Digital Walls” GlaxoSmithKline / Cervical Cancer

Bristol-Myers Squibb / Orencia Mike Derkacz, Amanda Welsh, Jim Delash, Katarina Lafever.

Heartbeat Digital: Creative Team — Chris Whaites; Account

Marci Hanlon, director, consumer marketing. T Tim C T M
eam — Tim Carpenter, Tracy Morrow.

MRM Gillespie: Creative Team — Richard Eber, chief creativity
officer; Bob, Lebron, associate creative director; Alisa Wiggins,
associate creative director; Account Team — Martin O’Brien,
executive vice president; Patti Habig, senior vice president,
group account director; Kate Sielski, account supervisor; Other
contributors — Mark Rescigno, senior art director.

Campaign: KnowMenopause.com Web site: www.EverydayKidz.com

Wyeth/KnowMenopause.com AstraZeneca / Asthma

Abid Rahman, brand leader; Pamela Appelbaum, promotions
manager; Amy Welsh, promotions manager.

John Donnelly, product director; Julie Holcombe, product
director; Dave Dubinski, product manager.

Cadient Group: Creative Team — Rick Brandl, associate creative
director; Andrew Pfeiffer, senior media designer; Account Team
— William Robinson, account manager; Danielle Malloy, senior
marketing strategist; Karen Pettinelli, project manager; Other
Contributors — Adam Werner, tech lead; Meghana Miraj, senior
software engineer.

Ogilvy Healthworld: Creative Team — Martine Beudert,
executive vice president, creative director; Roger Bertuzzi,
associate creative director; Patric Lawson, vice president copy
supervisor; Account Team — Christine Clark, executive vice
president, managing director; Caren Dranoff, vice president,
group account supervisor; Matt Hartney, vice president, group
account supervisor; Other contributors — Cindy Leibowitz,
producer.
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Best Branded Website

Web site: www.ABCsOfAsthma.com

Merck & Co. / Singulair

Jeremy Sowers, associate marketing director; Debra Black, senior
marketing manager; Denise Lewis, associate marketing director;
Barbara Colbert, business technology project manager.

Rapp Collins Worldwide: Creative Team — Ilene Malakoft,
executive creative director; Samar Hussaini, senior art director;
Rian Mollen, senior copywriter; Account Team — Karin
Locovare, vice president, account director; Eric Tsui, account
supervisor; Chris Afis, project manager; Other Contributors

— Rich Whalen, vice president, digital marketing strategy;
‘Roshen Mathew, director digital strategy and technology; Jason
Hammond, programmer.

Web site: www.Actonel.com

Procter & Gamble and Sanofi-Aventis / Actonel

Procter & Gamble: Falguni Desai, assistant brand manager,
consumer and managed; Shannan Lieb, digital marketing
manager; Greg Reeder, brand manager; Ken Zinn, digital
marketing manager, healthcare; Sanofi-Aventis: Michelle Ray,
director consumer and managed marketing.

Web site: www.PulmicortRespules.com

AstraZeneca / Pulmicort Respules
Abid Rahman, brand leader; Amy Welsh, promotions manager.

Cadient Group: Creative Team — Rick Brandl, associate creative
director; Timothy Nelson,'manager new media; Todd Pasternack,
media designer; Account Team — Suzanne Sanfelice, account
director; Danielle Malloy, senior marketing strategist; Karen Pettinelli,
project manager; Other Contributors — Adam Werner, tech lead;
Ron Cohen, video director;Vikki Smith, executive video producer.
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