NATIONAL'

June 4-5, 2009

Boston Sheraton Hotel

Key Thought Leaders ® Critical Issues
Actionable Insights ® Crucial Connections

Be There as the Top Minds in
Consumer Healthcare Marketing Converge

Bob Casale, CEO

CEO, Scerene
Healthcare, Inc.

Building Brand Equity:
The Mucinex Story
Bob Garfield
Advertising Age

How to prosper in the
Brave New Media World

Bill Schley

Author Why Johnny
Can’t Brand - The Lost
Art of the Big Idea

Steve Bodhaine
Group President, Yankelovich

Engaging Consumers in an
Economic Meltdown

Nigel Hollis

Chief Global Analyst,
Millward Brown

Global Success Transfer

Jeremy Sanchez

Founding Partner,
Global Strategies
International

Win in Search

Rex Briggs

CEO, Marketing
Evolution

Same Budget Better
Results

Dr. Kevin Clancy
CEO, Copernicus

How to Fix Counter
Productive Targeting

Jeanne Bennett
VP Marketing,
Novartis

Innovation on an Upstart
Brand

Gary Charboneau

former SVP Sales and
Merchandising for
Duane Reade/CVS

How to Compete with
Private Labe

Mike Bloxham

Director of Insight and
Research, Ball State University

Practical Applications of
New Media

Jim Davidson
Chair, Public Policy Group,
Polsinelli Shugart PC

The Obama Administration’s
impact on OTC Advertising

PLUS the OTC National Advertising Awards and the Top 25 OTC Marketer Awards

Visit otcperspectives.com to register.
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