










It’s all about the content.
Connectivity happens at point-of-care. 

www.CAREMediaTV.com
888.701.1202

It’s a good thing for doctor’s offi ces1 97%
It helps pass the time1 94%
Those who visit go shopping the same day2 69%
Will shop at grocery store, pharmacy, or mall2 80%
Would like more information within ads about
       making healthy choices3 94%
Trust information on a doctor’s offi ce TV more than...
       regular TV3 86%
       magazines3 85%
       online3 80%
        1 2008 Arbitron Inc. Custom Study for Women’s HealthCARE TV
        2 2008 Arbitron Inc. Custom Study for KidCARE TV
        3 KidCARE TV Advertising Recall Study, Nielsen 2008

2008 Surveys of CARE Media Network viewers report:
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