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Exhibit Hall Floor Plan

2010 DTC National Exhibit Hall
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.
DTC National Sponsor & Exhibitor Directory 2010

Welcome to the 2010 DTC National Exhibitor & Sponsor Directory! In an effort to
help you as an attendee | ocate a fAsol ut
need, we have created this directory of participating companies. All of our exhibitors
and sponsors have been listed in one of four categories: Agency, DTC Solution
Providers, Media & Web/e Health. A breakdown of all of the categories is located at
the beginning of each section along with an exhibitor map to locate networking
stations for the exhibits.

DTC Perspectives, Inc. will also be hosting a new and exciting Exhibit Hall

Raffle. Each attendee will be given a card with the layout of the exhibit hall

including all the exhibitor logos. If you need a card, Please stop by our booth or the
conference registration desk. In order to enter to win your choice of a brand new
Kindle & Nintendo Wii! You must visit at least 15 exhibitors boo#il finished

entries can be submitted at the DTC Perspectives, Inc. Booth, where we will also be
displaying the prize optionsThe winner will be announced at the start of the 2010
Advertising Awards on Thursday evening at 7:30 gfor any questions please see
Stacey Hagenbush at the DTC Perspectives, Inc. booth. We encourage you to use this
booklet to resource your needs for this conference. If you have any questions please
feel free to seek out a member of the DTC Perspectives, Inc. Staff!
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DTC Would Like to Thank Our r

CATALINA HEALTH RESOURCE Main Sponsor

See Us On Page 12

Catalina Health Resource, the world's | arg
leading provider of healthcare marketing, communication and education se®@gtadina is

used by pharmaceutical companies and healthcare product manufacturers to communicate
directly with patients and consumers through a network of leading pharmacy retailers and
food-drug chains.This unique network gives companies the ability to reach over 132 million
patients throughout the United States. www.catalinahealthresource.com

A % Main Sponsor
@(,A Bb See Us On Page 12

CBS Corporation (NYSE: CBS.A and CBS) is a mass media company with constituent parts t
reach back to the beginnings of the broadcast industry, as well as newer businesses that ope
on the leading edge of the media industfjne Company, through its many and varied
operations, combines broad reach with vpalbitioned local businesses, all of which provide it
with an extensive distribution network by which it serves audiences and advertisers in all 50
states and key international markelshas operations in virtually every field of media and
entertainment, including broadcast television (CBS and Thd @Jéint venture between CBS
Corporation and Warner Bros. Entertainment), cable television (Showtime Networks and CBS
College Sports Network), local television (CBS Television Stations), television production and
syndication (CBS Television Studios, CBS Studios International and CBS Television
Distribution), radio (CBS Radio), advertising on-@ithome media (CBS Outdoor), publishing
(Simon & Schuster), interactive media (CBS Interactive), music (CBS Records), licensing and
merchandising (CBS Consumer Products), video/DVD (CBS Home Entertainment) and motiol
pictures (CBS Films)For more information, log on to www.cbscorporation.com.

epSilO]] Main Sponsor

See Us On Page 18
Marketing As Usual. Not A Chance.

Epsilon is the industry's leading marketing services fi&d.Age ranks Epsilon #1 U.S. Direct
Marketing Agency. Services include strategic consulting, database and loyalty technology,
proprietary data, predictive modeling and a full range of creative and interactive services inclu
brand and promotional development, web design, email deployment, search engine optimizati
and direct mail production. In addition, Epsilon is the world's largest permibasad email

marketer. Epsilon is an Alliance Data company. For more information, visit www.epsilon.com ©
call 1.800.309.0505

Main Sponsor
Central See Us On Page 19

HealthCentral empowers people to improve and take control of their health and well

being. HealthCentral reaches more than 12 million monthly visitors and offers advertising
solutions across35 vertical health categoridealthCentral is comprised of highly targeted
condition and wellness specific interactive sites where consumers and vetted experts share r
life, healthrelated experiences and informatidRecognized for its deep audierkagowledge
and scalable online health advertising so

marketers. www.healthcentral.com
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Agencies

Agenciesi Consumer/Professional, CRM. Mu@ultural, Public Relations

@ . Common Health
CommonHealth

Associate Sponsor

an uiLuiiinun appruacn to healthcare communications CommonHealth. Where the
unconventional dances with the unfamiliar, and the unusual hugs the unexpected. it informs
our spirit, our culture, transforms hindsight to insight, powers passion to creative and clarity
to vision. It's how we work, it's how we plays what will bring your brand to an

uncommon place. MatthewGiegerich

CommonHealth
400InterpaceParkway
Parsippany, NJ 07054
www.commonhealth.com

Greater Than One
G greater than one Sponsoii Cocktail Party

We are Greater Than One, a fully integrated digital solutions agé&hayfocus is on

businesses that have complex relationships with their external and internal audiences.

Our clients rely on our digital experience and profoundly human insights to create and build
better, deeper, more profitable relationships wltiof their stakeholders.

Because of our unique ability to fully integrate all aspects of digital, we are especially sough
after by mid size healthcare companies especially those launching new products.

Elizabeth Apelles
Greater Than One

395 Hudson Street

New York, NY 10014
www.greaterthanone.com

integrative logic Integrative Logic
Sponsoii Breakfast

Integrative Logic (IL) is an awardiinning datadriven marketing group that can boost your
pharmaceutical company revenue by modifying individual behavior through targeted, custorr
centric marketing strategies.

By offering a breadth of multhannel database marketing capabilities, a dedication tevep
service, strong thirgharty relationships, a focus on measurement and intelligence, and a steac
commitment to enduring, valiedded relationships, IL supports our client partners’ critical nee

to understand, impact and deliver measurable and effective ROI.
ChadBarnattan
Integrative Logic
2397HuntcrestWay, Suite 200
Lawrenceville, CA 30043

E R K L E www.intergrativelogic.com
I . I Merkle
A Database Marketing Agency EXhibitOr‘I‘ BOOth # 23

Merkleis one of the nation's largest and fastest growing customer relationship marketing agencies. For ove
20 years, Fortune 1000 companies and leading nonprofit organizations have partnevbstkiéto

maximize the value of their customer portfolios. By combining a complete range of marketing, technical,
analytical and creative disciplinederkle works with clients to design, execute and evaluate Integrated
Customer Marketing(tm) programs. With more than 1,000 employees, the privately held corporation is
headquartered near Baltimore in Columbia, Maryland with additional offices in Boston, Chicago, Denver,
Little Rock, Minneapolis, New York, Philadelphia, Seattle and Hagerstown, Md. For more information, visit

www.merkleinc.com. Larry Blum

Merkle
7001 Columbia Gateway Dr.
Columbia MD, 21046
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: MicroMass
m I C r ma SS Exhibitor- Booth # 17

communications, inc.
Micromassinspires change. The agency employs behavioral science to gain deeper understan
of why people do what they do. Why they act the way they do. Those insights provide the
foundations to build communication platforms that ultimately change consumer behavior.
Jeff Burkle
MicroMassCommunications,
11000 Regency Parkway, Suite 300
Cary, NC 27518
WWw.micromass.com

plERCE Pierce Promotions

Exhibitori Booth # 10

Pierce is a topanked, fultservice marketing agency specializing in retail, experiential, and
promotional solutionsFounded and headquartered in Portland, Maine with regional offices in
New York, Washington, DC, Chicago and Bentonville, Pierce is-fuliped by Omnicom Group,
Inc., and creators of strategic brand experiences since F2@0nore information, visit

WWW.piercepromotions.com.
Matthew Carle

Pierce Promotions

1 Monument Square™Floor
Portland, ME 04101
www.piercepromotions.com

rO" PointRoll

Sponsoii Wireless

PointRollpowers the most effective digital marketing by delivering the art and science of
consumer engagement, enabling pharmaceutical brands and their agency partners to create,
deliver and measure interactive and aciiwspiring online video, rich media display, mobile,
and social campaigns that are fully FDA Fair Balance compliant. For more information, visit
www.PointRoll.com. Bob Shaffer

PointRoll

951 Hector Street

Conshohocken PA, 19428

www.pointroll.com

DTC Solution Providersi Academia, Call Centers, Consultants, CRM/DM, Database, Executive Search Firms,

Mailing/Fulfillment Houses, Market Research, Patient Education, Premium, Specialty Products

American | American Health Census/
E‘ealth ‘% DIRECTINNOVATIONS Directinnovations, Inc.
sinn Exhibitori Booth # 8

American Health Census is a leading online health resource site for consumers which allows individuals to customize th
information they receiveOur subscribers are looking for information as well as savings and promotions on the latest
health products availableAHC has a comprehensive sigp page that captures a wealthl0D% selfreported HIPAA
compliant, consumer healthcare information, from the medical ailments they suffer from to the Rx & OTC medications th
take.

The American Health Census Consumer Healthcare Database is exclusively manBgedtimnovations Inc. a leading
direct marketing services firm specializing in DTC & DTP healthcare marketing & communication initiatives.

HerbTorgersen

DirectlnnovationsInc.i exclusive list manage
of American Health Census

637 Pringle Drive

SuwanegGA 30024

www.american healthcensus.com
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DTC Solution Providers

m Ateb, Inc.
© Exhibitori Booth # 18

Ateb is the U.S. market leader in quality interactive media communication solutions for
pharmacies and healttare facilities. Ateb's patient messaging solutions are a dynamic
media vehicle that delivers impact and immediacy. Delivery is targeted & intelligent
with" real time" relevant messages of value to the sponsor and to the patient.

Pat Kilker

Ateb, Inc.

2600 Sumner Blvd, Ste. 158
Raleigh, NC 27616
www.ateb.com

1,{': H . . .
(| | Cegedlm dendr[te Cegedim Dendrite

Exhibitori Booth # 21

CegedimDendrite Marketing Solutions helps forge stronger relationships between
brands and customers with sma@apayCards, Medical Communications, Relationship
Marketing and Targeted Analytics. In addition to Marketing SolutiGegiedim

Dendrite provides Customer Relationship Management (CRM), Regulatory Compliance
and Data Optimization solutions. To learn more, please visit our website at

www.cegedimdendrite.com.
Marc Miglorini
CegedimDendrite
1425 US Highway 206
Bedminster, NJ 07921
www.cegedimdendrite.com
Communispace

Exhibitori Booth #7

The worl dbés most Coohmunispac€orfpratiom thesleatleuim n t o
generating gamehanging insights via private online customer communities. Founded
in 1999, the company has created more than 350 customer communities for industry
leaders such as Kraft, Hewlétackard, Charles Schwab, Hallmark, Unilever,
GlaxoSmithKline, and Hilton Hotels Corporation. Headquartered in Watertown,
Massachusetts, the company has offices in Atlanta, Chicago, London, New York, San
Francisco, as well as San Remo, Italy and Sydney, Australia. For more information,
please visit: www.communispace.com.

ChrisHughan

Communispace

100Talcott Avenue

Watertown, MA 02472
www.communispace.com
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DTC Solution Providers

Y DIABETES Diabetes Health Network
5 HEALTH NETWORK Exhibitori Booth #28
Di abetes Health Network (DHN), Context Mec

marketers reach their target patients in the right plagkile they are in their diabetes
speci al i-soond sandwatdhe tight tingé when they are thinking of healthcare
solutions moments before speaking with their doctor. The network currently impacts
almost a million viewers each month through 600 screens nationwide, installed in the
practices of more than a quarter of all diabetes specialists in the country.

Shradha Agarwal

Diabetes Health Network

205 N. Michigan Ave, Suite 2610
Chicago, IL 60601
www.contextmedia.com

* %
» *
W HEALTHGRADES® HealthGrades
() GUIDING AMERICA TO BETTER HEALTHCARE" SponSOif Ad Awards
Exhibitori Booth # 35

HealthGrades is the leading independent healthcare ratings organization. Millions of
patients and hundreds of hospitals rely
anddecisiors upport resources. The Healt hGr ades:s
HealthGrades.com, WrongDiagnosis.com and CureResearch.com, are among the most
visited health pr op-®sourcedos reahing acive matienmsat thee t
point of a healthcare decision

Suzanne Polizzi

HealthGrades

500 Golden Ridge Road, Suite 100
Golden, CO 80401
www.healthgrades.com

m L D M LDM Group
GROUP Exhibitori Booth # 29

Information For Your Health

LDM Group provides targeted messages delivered in real time in two distinct settings; the
pharmacy (poinbf- dispensing) , with CarePoifts and at t he physic
of- prescribing) , with ScriptGuide. CarePoints and ScriptGuide messaging provides
necessary tools for improving compliance and driving overall business success for our
partners in the pharmaceutical and healthcare industries.

Joe Buse

LDM Group

10845 Olive Boulevard Suite 308
St. Louis, MO 63141
www.ldmgroup.com
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) MARS MARS

: : Sponsoii Audience Response System
KKANTAR MEDIA
Exhibitori Booth # 34

Before making marketing or advertising decisions, make sure you've done your
research.MARS can help you make a better diagnosis for your brdihe. MARS

OTC/DTC study provides a wealth of unique healthcare information to guide you in
creating breakthrough strategies and programs to reach your best customers in the right
places.With MARS you'll FEEL BETTER ABOUT YOUR RESEARCH.

Michele Deutschman

Director

MARS OTC/DTC Study

11 Madison Avenue, 12th Floor

New York, NY 10010
Michele.Deutschman@KantarMedia.com
212-991-6008

MCKESSO“ McKesson Patient Relationship Solution
. ; . . Sponsoii Key Cards
Patient Relationship Solutions  exnibitor- Booth # 25

McKesson Patient Relationship Solutions is dedicated to improving health outcomes by
increasing patient awareness of pharmaceutical therapy options and adherence to
prescribed drug regimens. Our innovative solutions help pharmaceutical manufacturers
build appropriate relationships with their patients to improve the quality of patient care.
McKesson Patient Relationship Solutions offers the most comprehensive services
ranging from fully integrated patient loyalty cards, Medication Therapy Management,
call center, automated outbound communications and pharmacy outreach, thereby
offering our customers customized solutions to their brand specific adherence
challenges. www.mckesson.com

Kelly Renfro

McKesson Patient Relationship Solutions

4343 N. Scottsdale Rd. Suite 370

Scottsdale, AZ 85251
www.mckesson.com.mprs

MediZine
Exhibitori Booth # 5

MediZine- a Leader in Consumer Health Education and pioneer in both-&feCare
and Permission Marketing, connects pharmaceutical brands with millions of selution
seeking consumers when and where they make health dedisiohemes, in

pharmacies, in doctors' offices and online. Resri#nted programs include national and
waiting room health publications, database, digital and custom marketing opportunities.
Medizine reaches a mass and targeted audience of over 125 milliondwaitrned
consumers through 27,000 pharmacy counters, a network epheglribing doctors'
offices, millions of print and digital subscribers and over 3 million online monthly
visitors on the Remedy Health Network. For more information about integrated health
marketing programs, please contact Michael Cunnion, President,-8828349 or visit
n o

The 2010 DTC Nationa! Spaorsor & Ekibitor Directory 9
MediZine



