
Read and advertise in every issue of OTC Perspectives. Each bi-annual issue includes: 
 An array of articles delivering knowledge and best practices from OTC thought-leaders 
 Regular columnists Bob Ehrlich (Book Reviews) and Jim Davidson (Eye on the Hill) 
 OTC Spending Review: Statistics and analysis based on trend data from The Nielsen Company 
 OTC in Brief: Keeping you abreast of the implications behind industry news 
 Industry Forum: Hear what industry insiders have to say about the latest topics  
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Stacey Hagenbush, Manager of Sales, 973-377-2106, ext. 225 Dates and topics subject to change 


