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Health Subcommittee in the last Congress. Now he is the full

committee chairman and he was planning to try again.

Then Rep. Rahm Emanuel (D-Ill.), a member of the Ways

and Means Committee and chairman of the House Demo-

cratic Caucus, served up an equally stern warning. Pharma

would be allowed to deduct the cost of its advertising, or

research and development, but not both. Under current law,

advertising and research costs are fully deductible.

Emanuel is now chief of staff to President Obama and Wax-

man leads a major committee that is a leader on healthcare

reform, and their threats have taken on a new sense of urgency. 

There is a sense of irony that both Waxman and Emanuel

were preempted by others who sought to tax this advertising.

But it carries a warning that our battle is far from over. For a
host of reasons, advertising is under attack, and we – you –
must remain vigilant in letting your two U.S. Senators and
your representative know your views and ask them to protect
this important form of commercial speech.

Don’t forget the words of Yogi Berra – “It ain’t over till
it’s over.”

Jim Davidson is an attorney and founded the public policy firm
Davidson & Company. He currently chairs the Public Policy Group
at the Washington law firm of Polsinelli Shughart PC, and he has
been actively engaged in supporting the advertising industry on Capi-
tol Hill for almost 20 years. Davidson can be reached by e-mail at
jhd@davidsondc.com. 

Advertising Age noted that marketing and advertising is under attack in Washington. 

“If what happens in business offends . . . advertising gets blamed," Randall Rothenberg, chief

executive of the Interactive Advertising Bureau told Ad Age.  Nothing illustrates this more than what

was happening to prescription medications.
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