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Kathy Annunziata is senior director of
research for Consumer Health Sciences (CHS),
a Kantar Health Company, a leading source of
disease-specific consumer health information.
CHS’s National Health and Wellness Survey
(NHWS) — conducted annually in the U.S.,
Europe and Asia — is the largest self-reported
patient database in the healthcare industry, with
insights into health status, attitudes, treatment
and outcomes across 140 therapeutic categories. Annunziata can be
reached via e-mail at Kathy.Annunziata@chsinternational.com, or by
telephone at (609) 720-5482. To read the article she co-authored
with Mike Kelly, turn to page 19.

Lisa Flaiz is vice president, group director
and national pharma practice lead, with the
Philadelphia office of Razorfish. Razorfish is
one of the largest interactive marketing and
technology companies in the world. Flaiz can
be reached by e-mail at lisa.flaiz@razorfish.com.
Turn to page 52 to read her article.

Stuart Lee Friedel is a partner in the Advertising, Marketing
and Promotions group of Davis & Gilbert. Friedel has considerable
experience in all areas of advertising and direct marketing. He fre-
quently represents clients before the Federal Trade Commission, state
attorneys general, Children’s Advertising Review Board, and major
broadcast networks on advertising issues. He can be reached by tele-
phone at (212) 468-4818 or by e-mail at sfriedel@dglaw.com. Turn
to page 49 to read his article that co-wrote with Michael Peroff.

Ellen Hoenig-Carlson is founder of
AdvanceMarketWoRx (www.advancemarket-
worx.com), a consulting firm known for power-
ing consumer and healthcare brand growth,
through traditional and non-traditional market-
ing, leveraging critical customer interpretations
and insights at key points. Voted among the 25
most powerful marketing executives by Adver-
tising Age in 1999 and 2000, Hoenig-Carlson is
experienced domestically and globally in developed and emerging
markets. She has led consistently in the field of DTC/P marketing.
She can be reached at her blog hhtp://blog.advancemarketworx.com,
twitter http://twitter.com/ellenhoenig or telephone at (609) 333-
0549.Turn to page 12 to read her article.

David Laird is director of audience insights
at Yahoo!, where he manages ad effectiveness
research and audience insights. His team part-
ners with some of the largest U.S. online
advertisers to study campaign success and apply
best practices and audience insights to create
successful campaigns. He can be reached by e-
mail at dlaird@yahoo-inc.com.Turn to page 81

to read his article.

Mike Kelly is chief executive of Consumer
Health Sciences (CHS), a Kantar Health Com-
pany, and a leading source of disease-specific
consumer health information. CHS’s National
Health and Wellness Survey (NHWS) is the
largest self-reported patient database in the
healthcare industry, with insights into health
status, attitudes, treatment and outcomes across
140 therapeutic categories. Kelly can be reached by e-mail at
Mike.Kelly@chsinternational.com or by telephone at (610) 458-
7469. To read the article he co-authored with Kathy Annunziata,
turn to page 19.

Paul LeVine is vice president of analytic
services for InfoMedics Inc. His responsibili-
ties include focusing on strategic business
development and the creation of new analytic
tools designed to meet the changing needs of
the healthcare marketplace. Visit www.
infomedics.com for more information. LeVine
can be reached via e-mail at plevine@
infomedics.com, or by telephone at (215) 893-
0298. Read his article starting on page 27.

Michael Peroff is co-founder and manag-
ing partner of Strategic Domain Inc.
(www.strategicdomain.com), an e-marketing
and communication firm focusing in health-
care. Over the 11 years of practice, the firm
has played an important role in helping brands
and companies build awareness through a
range of on-line strategies that include build-
ing search engine-friendly Web sites, search engine optimization
and SEM. Peroff can be reached by e-mail at mperoff@
strategicdomain.com or at (212) 812-1945.Turn to page 49 to read
his article that he co-wrote with Stuart Friedel.

Christopher Schroeder is chief execu-
tive of HealthCentral, a collection of condi-
tion- and wellness-specific online health
resources focused on consumers and experts
sharing real-life experiences. An authority in
interactive media, Schroeder is a recognized
leader in innovation in online health, having
spent the better part of a decade growing
online businesses into successful, cutting-edge
enterprises. He has served as chief executive and publisher of Wash-
ingtonpost.Newsweek Interactive, has served on the boards of many
interactive ventures and has won awards for his efforts to revolu-
tionize online health and technology. Visit www.healthcentral.com
for more information. To read his article, turn to page 22.
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