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Adheris 19 adheris.com 908-479-4993 Julie Van Inwegen julie.vaninwegen@adheris.com

Beacon Healthcare 13 wehearyou.info 908-781-2600 Robert Griffith rgriffith@beaconhc.com

Catalina Health Resource 2,3 catalinahealthresource.com 800-803-9360 Erika Stauffer
erika.stauffer@
catalinamarketing.com

HealthCentral 64 healthcentral.com 703-302-1064 Quincy Smith smith@thcn.com

Parade 63 parade.com 212-450-7141

Real Age 7 realage.com 215-836-0397 Mike Wojeck mwojeck@realage.com

SDI 4 sdihealth.com 610-834-0800 John Ross jross@sdihealth.com

TBWA/Chiat/Day 48 tbwa.com 212-804-1290 Leticia Freytes leticia.freytes@tbwachiat.com

TNS 23 tnsglobal.com 410-559-0291 Wes Michael wes.michael@tns-global.com
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C O N T R I B U T O R S
Hensley Evans is president of imc² health &
wellness, a brand engagement agency. Her
experience in developing marketing innova-
tions in health and wellness has helped solidify
her reputation as a well-respected leader in the
industry. She can be reached by e-mail at 
Hensley.evans@imc2.com or phone at (845)
658-3344. Turn to page 42 to read her article.

Ellen Hoenig-Carlson is founder of
AdvanceMarketWoRx, a consulting firm
known for powering consumer and health-
care brand growth through traditional and
non-traditional marketing. She can be
reached at her blog http://blog.advancemar-
ketworx.com, twitter http://twitter.com/
ellenhoenig or telephone at (609) 333-0549.

Visit the Web site www.advancemarketworx.com. Turn to page
14 to read her article.

David Kweskin is a senior vice president at
The Research Intelligence Group, a full-ser-
vice qualitative and quantitative custom mar-
ket research firm. For more information, visit
www.trigsite.com. Kweskin can be reached
by e-mail at dkweskin@trigsite.com, or by
telephone at (203) 321-8528. Turn to page 56
to read his article.

Ian McKinnon is a currently the chief
research officer at Kantar Health, leading both
the Business Insights and Advanced Methods
teams within the Marketing Insights Practice.
His expertise includes decision/choice model-
ing, particularly in respect to pricing and
reimbursement, communications manage-
ment, market landscape assessment, franchise

optimization, and market segmentation. He can be reached by
telephone at (410) 559-0274. Turn to page 40 to read his article.

Robin Raff is director of strategy at ECI
Healthcare. With over 20 years of direct mar-
keting experience, she has held senior man-
agement positions at many of the country’s
top direct marketing agencies and has cultivat-
ed a deep expertise in healthcare marketing to
the 50+ segment over the past 15 years. 
She can be reached via e-mail at rraff@

ecihealthcare.com. Turn to page 33 to read her article.

Mark Saunders is a strategic marketing and communica-
tions expert proven by two decades of health and wellness
business experience with GlaxoSmithKline. Saunders is cur-
rently principal, Saunders Innovative Strategic Planning 
& Communications. He can be reached by e-mail at 
Saunders_Online@yahoo.com, or by telephone at (412) 215-
0357. Turn to page 36 to read the article he and his colleagues 
co-wrote.

Leonard Tran is the co-founder and executive director of the
Asian Health Foundation, a non-profit organization devoted to
improving the health of all Asian Americans. Tran is the recipi-
ent of numerous awards and has been recognized for his exem-
plary community work. He can be reached by e-mail at
leonardtran@yahoo.com, or by telephone at (949) 400-8578.
To read the article he co-wrote with his colleagues, turn to
page 36.

Scott Watson is the executive vice president, group chief cre-
ative officer of CommonHealth (www.commonhealth.com),
the world’s leading healthcare-communications network and a
WPP company. Watson can be reached by e-mail at swatson@
commonhealth.com or by telephone at (973) 352-2221. To
read the critique he and his colleague have written, turn to
page 30.

Marc Weiner is a managing partner of CommonHealth
(www.commonhealth.com), the world’s leading healthcare-
communications network and a WPP company. Weiner can be
reached by e-mail at mweiner@commonhealth.com or by
telephone at (973) 352-4352. Turn to page 30 to read the cri-
tique he and his colleague wrote.

Louis Winokur is director analytics at DKI Direct. With
over 15 years of marketing experience across analytics, client
consulting and product development, he has worked exten-
sively on consumer segmentation and analysis of purchase
patterns across various products and categories. He can be
contacted through e-mail at lwinokur@dkidirect.com. Turn
to page 26 to read his article.

Michael Wong leads the pharma/biotech practice for
DAVIES Public Affairs. He helps solve some of the toughest
business problems and reputation challenges for pharmaceuti-
cal and biotech companies by motivating HCPs, patients 
and third party advocates. Wong can be reached at mwong@
daviespublicaffairs.com, or by telephone at (847) 770-5582.
Turn to page 36 to read the article co-written by Wong and
his colleagues.


